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Overview
Who are Etrify?
Bio
Etrify is a climate-tech social enterprise on a mission to make carbon transparency
the norm in business. They help small businesses save time, money and stress by
offering affordable carbon footprinting services through our Carbon Sprint®.
The Carbon Sprint® can be broken down into three pillars: the workshop, bespoke
template, and emissions calculation. The workshop helps businesses
contextualise the haziness around carbon footprint, and extracts out specific
information about the company’s value and/or supply chain. With this information,
Etrify then produces a bespoke template for companies to populate their
emissions usage data, from which they calculate the carbon footprint and
produce a report in compliance with the GHG Protocol.
Etrify is committed to being a regenerative business: to do more good than harm
for people and the planet. They plan to challenge the status quo with full
transparency in all of their business operations, as well as their social and
environmental impact, and to encourage other businesses to do the same. The
climate crisis poses a serious threat to the economy and wider society, and
businesses play a pivotal role in tackling it. Making carbon transparency the norm
in business is key if we are to reach net zero, and is a bold ambition Etrify aims to
achieve with their Carbon Sprint ™.
Company Info
ETRIFY Limited is a private limited company, registered in England and Wales, no.
12557456, with a registered office at Suite LP48663, 20-22 Wenlock Road, N1 7GU,
London, UK
No. Employees
2 (part-time)
Reporting Period
December 2020 - November 2021
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Etrify’s Carbon Footprint at a Glance
From December 2020 - November 2021, Etrify has a total carbon footprint of 1433
kgCO2e (716.5 KgCO2e per employee). To put this into context, this is roughly the
same as:
-

14% of the average UK carbon footprint per person
4700 miles in a medium-sized petrol car (the entire length of the United
Kingdom 5.6 times)
57 trees to remove these emissions

The highest area of emissions came from purchased goods and services,
contributing 856 kgCO2e (60% of total). This is followed by remote working, which
contributed 538 kgCO2e (38% of total), as well as a small amount of emissions
from business travel (39 kgCO2e). The highest-impact individual sub-category was
due to energy consumption (lighting, heating & cooling) from working remotely,
at 500 kgCO2e.
Emissions summary:
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Emissions by sub-category:

Emissions by category:
Scope

Chain

Category

kg CO2e

%

3

Upstream

Purchased goods and services

856.4

59.8

Outside

-

Remote Working

538.1

37.6

3

Upstream

Business travel

38.0

2.7

3

Downstream

Use of sold products

0.3

0.02

TOTAL

1433

100
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Methodology
The GHG Protocol
The methodology used to calculate Etrify’s Dec 2020 - Nov 2021 carbon footprint
was the GHG Protocol: a globally recognised accounting and reporting framework
for calculating company emissions. The protocol organises emissions into three
categories:
Scope 1 - Direct GHG emissions from operations that are owned or controlled by
Etrify, e.g. direct combustion from on-site facilities, or emissions from
company-owned vehicles or equipment.
Scope 2 - Indirect GHG emissions from the generation of purchased or acquired
electricity, heating/cooling or steam by Etrify.
Scope 3 - All other indirect emissions that occur in the value chain of Etrify. This is
split between “upstream” and “downstream” emissions, where:
Upstream = emissions contributing towards the creation of your product or service
(applies to your suppliers).
Downstream = emissions released as a result of your product or service existing
(applies to your customers).
Upstream and downstream emissions are broken down into several categories, as
found in the Corporate Value Chain Accounting and Reporting Standard:
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Scope of Analysis
The following categories have been considered in this carbon footprint analysis:
Scope 1 & 2 - not applicable; Etrify does not own/rent office space or own any
vehicles, therefore scope 1 and 2 emissions are equivalent to zero.
Scope 3
Upstream
Category
1. Purchased goods and
services

Downstream
Included?

Category

Included?

✓

1. Transportation and
distribution

-

2. Capital goods

-

2. Processing of sold
products

-

3. Fuel- and energy-related
activities

-

3. Use of sold products

4. Transportation and
distribution

-

4. End-of-life treatment of
sold products

-

5. Waste generated in
operations

✕

5. Leased assets

-

6. Business travel

✓

6. Franchises

-

7. Investments

-

7. Employee commuting

-

8. Leased assets

-

✓

Most upstream and downstream categories not included are not relevant to Etrify
in the reporting year. For example, no capital goods were purchased or acquired,
employees did not commute (any transport emissions are counted in Business
Travel), and there is no processing or end-of-life treatment of sold products.
Waste generated in operations has not been included due to lack of data. This is
something which Etrify should work on improving for the next reporting year.
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Remote Work
The shift to remote working during and after the pandemic has led to a decrease
in emissions in things like employee commuting and energy consumed from
leased assets. However, there will now be an increase in emissions such as heating,
cooling and electricity consumption at home. Estimating emissions from remote
working is a relatively new activity with little to no reference in the GHG Protocol’s
Corporate Value Chain standard, thus we have included our own custom category
for remote working outside of the Protocol’s scopes 1-3.

Data Sources
Etrify’s consumption data has been converted into GHG emissions using industry
standard conversion factor databases, including:
●
●
●

BEIS government conversion factors for company reporting
DEFRA annex E supply chain emissions
University of Bath Inventory of carbon and energy (ICE)

Further data sources such as the suppliers themselves, academic literature or
corporate studies have also been used for specific subjects where needed. These,
along with assumptions used in calculations, will be listed in subsequent sections.
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GHG Breakdown
Scope 1 and 2
Etrify does not own any assets that burn fuel or consumer electricity. Therefore, all
of their GHG emissions fall under Scope 3 meaning Scope 1 and 2 are 0.

Scope 3
Being a remote digital based company the majority (~62%) of Etrify’s emissions
came from activities categorised under scope 3. This includes purchased goods
and services (~60%), business travel (~2%) and small amounts from the
downstream use of sold products.
Below is a more detailed breakdown on upstream and downstream scope 3
emissions.

Upstream
Purchased goods and services
The emissions from purchased goods and services in the reporting year was 856.4
kgCO2e, or 59.8% of the total emissions.
We have accounted for computer services (e.g. tech/cloud, blogs/articles, storage
and emails), advertising (e.g. LinkedIn, Google) and business activities (e.g. legal
and finance).
For computer services and advertising we have considered the energy
consumption directly to perform a more accurate calculation. For example, size of
compute resource in the cloud, number of impressions/size of ad, and efficiency of
a blog’s website all impact the amount of energy consumed. Energy usage was
then converted into carbon emissions using methodologies and emission factors
Cloud Carbon Footprint, Good Loop and Website Carbon.
For business activities, the expenditure data was converted into carbon emissions
using DEFRA’s annex E supply chain emissions.
Emissions by sub-category:
Category

kg CO2e

%

Business activities

328.3

38.3

Computer services

274.2

32.0

Advertising

253.8

29.6
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Top 5 contributors:
●
●
●
●
●

LinkedIn Ads - 240 kg CO2e
Email Services - 191 kg CO2e
Entrepreneurs Collective (networking group) - 102 kg CO2e
Intellectual Property Office (trademark) - 86 kg CO2e
AWS (cloud computing) - 74 kg CO2e

Business travel
The emissions from business travel in the reporting year was 38.0 kgCO2e, or 2.7%
of the total emissions.
Here we consider the transport of employees for business related activities. For
Etrify this includes the use of trains, buses and coaches with a total of 10 journeys
over the reporting year. For each separate journey the distance travelled was
calculated and then multiplied by the BEIS conversion factors respectively.
Category

kg CO2e

%

Train

21.6

56.9

Coach

15.5

40.9

Bus

0.8

2.2

Downstream
Use of sold products
The emissions from the use of sold products in the reporting year was 0.3 kgCO2e,
thus almost negligible as a proportion of the total footprint. This small amount
comes from Etrify’s website/MVP emissions, however was not left up for very long
due to a pivot mid-way through the reporting year.

Outside of Scopes
Remote Working
This category covers emissions resulting from working outside of the company’s
owned/rented office space. Currently, as stated above, this isn’t sufficiently
accounted for in the GHG protocol, as such it sits outside the Scope 1, 2 and 3
categories.
The total emissions from remote working in the reporting year was 538.1 kgCO2e,
or 37.6% of the total emissions.
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We have accounted for the energy used when lighting, heating and cooling a
typical work space, the energy used by a computer for both local processing and
networking, and water consumption.
Where given we’ve used more accurate energy usage values direct from metres
and electrical equipment and data consumption from employees. Where not
given, we assume less accurate average values gathered from government
datasets and academic papers. These calculations are based on the type of work
being conducted and the work pattern of each employee.
Category

kg CO2e

%

Energy Consumption (lighting,
heating & cooling)

504.1

93.7

Energy Consumption (computer use)

30.0

5.6

Energy Consumption (data use)

2.0

0.4

Water

2.0

0.4
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Etrify’s Journey to Net Zero
Throughout the reporting year, most of Etrify’s work has been around product and
customer discovery, thus very little business activity has taken place. This
combined with the fact that both founders only work part time (two days a week),
and many sustainable practises (e.g. bus/train travel only) are already
implemented, means Etrify’s emissions for the reporting year are very low. It is
expected that emissions in future years will increase as the business grows.
This provides Etrify with a unique challenge to overcome - to keep emissions
growth much lower compared with the growth of the company. Nonetheless,
there are still actions Etrify can take to further lower their emissions:
1)

🎉 Transparency: Publicly disclose your carbon footprint and continue to
calculate it on a yearly basis. Share your efforts with clients, suppliers and
wider network. Our mission is for carbon transparency to be the norm in
business, and we strongly encourage you to be transparent with your net
zero journey.

2)

📉 Net Zero Strategy: Work on a net zero strategy and set a target date to
achieve net zero. Consider setting a Science Based Target.

3)

👩💻 Technology: Be mindful of the impact your technology has. For example,
try to implement best practises to optimise your code (to ensure things like
website emissions are kept to a minimum), only use cloud processing
power where necessary, and delete unnecessary emails from your
inbox/sent box/junk.

4)

🔎 Marketing/Advertising: Only run an ad with an image if you’re certain

the audience is highly targeted. It’s easy to run an ad blindly hoping people
will respond, but when you consider the fact that it’s transmitted to
thousands of people, the emissions add up (a simple Linkedin ad
containing an image with only 3000 impressions has a footprint of 200
kgCO2e, however a Google search ad with 14000 impressions only has a
footprint of 14kg CO2e). Consider Google Ads over Linkedin/Facebook
unless you’re certain the return on investment is worth it.
5)

🌱 Suppliers/Service Providers: Ensure you continue to engage with
sustainable suppliers and service providers. Prefer those who are
transparent with their emissions and have committed to net zero.

12

6)

🚌 Travel: Continue to use public transport and avoid flights/driving where
possible.

7)

⚡️ Home Energy Usage: Engage with employees to switch to a 100%

renewable energy supplier (e.g. Octopus, Good Energy or Ecotricity). Where
possible install smart metres, solar panels, LED lights etc to optimise your
energy usage. Consider checking if you’re eligible for a home energy grant.
If you rent, engage with your landlord/estate agent to see what
energy-saving measures they can put into place.
8)

♻️ Waste: Attempt to measure/quantify waste consumption during the
next reporting year and keep this as low as possible

9)

🌳 Offset: Whilst we strongly encourage you to focus your efforts on

reduction rather than offsetting, we realise there are always going to be
residual emissions. We recommend you to offset at least the carbon
emissions disclosed in this report. We use Pachama - a marketplace who
use advanced satellite imaging to ensure the highest quality offsets are
purchased (verified by the likes of Gold Standard and VCS).
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